
Schwerpunktmodule

Studienverlaufsplan International Management (Master of Arts) – Schwerpunkt Marketing and HRM
Teilzeit

4

6 Masterprojekt (15/25 ECTS)

Research Seminar Masterarbeit
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Pflichtmodule Masterproject Insgesamt können 90 ECTS-Punkte erreicht werden.
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Wahlpflichtmodul Advanced
International Management (AIM)            

(6 ECTS)

5 Masterproject (10/25 ECTS)

Masterthesis
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International HRM (6 ECTS) Organizational Behavior (6 ECTS)International Management (6 ECTS)

Case Studies in International 
Management                              (6 ECTS)

International Competencies: 
International Cooperation & 
Communication                        (6 ECTS)

Start WinterStart Sommer

Advanced International Marketing   
(6 ECTS)

Marketing Simulation               (6 ECTS)

Presentation and Moderation
(5 ECTS)

International Law                       (6 ECTS)Intensive Period Global 
Management Studies (IPGMS) (6 ECTS)
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